2005 AIGA members event
AN INVITATION

TuespAY, OcToBER 18,2005

7:00pm @ L’ETACE

624 SoUTH SIXTH STREET, PHILADELPHIA

{ABovE CREPERIE BEAU MONDE}

WWW.CREPERIE-BEAUMONDE.COM

MusT BE 21 To DRINK

PLEASE RSVP BY 0CTOBER 6TH TO MEMBERSHIP@PHILADELPHIA.AIGA.ORC
DRINK TICKETS AVAILABLE AT THE DOOR!

— et

2005-2006 BoARD MEMBERS

President MicHELE Co0PER. VP, Education MARIBETH KRADEL-WEITZEL. VP, Ethics JENNY PROFY.

VP, Experience Design RoB WHYTE. VP, Membership STUART SLATER. Co-Chair Programming MIKE TRUSA.
Go-Chair Programming ARYON HoSELTON. VP, Public Relations ALAIN SAINSON-FRANK.

Secretary DANIELLE BURCH. VP, Sponsorship Lisa RICHARDS. Treasurer AMY Davis. VP, Web DavE Rizzio.

AMERICAN INSTITUTE OF GRAPHIC ARTS
The purpose of AIGA is to set the national age or the role of design in its economic, social, political and cultural contexts. AIGA is the oldest and largest
membership association for professionals engage ipline, practice and culture of designing. AIGA was founded in 1914 and now represents more than

16,000 designers through national activities and local programs developed by 50 ch rs and more than 150 student groups.

AIGA PHILADELPHIA
In 19681, a g

comprised of over 500 members h ose is both integral and complementary to the ion nization: to provide the highest standards

within the profession and the bu s est and understanding of graphic design and visual communication through lectures,

exhibitions riodicals and other




